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   FLASH NOTE          SAUDI ARABIA 

Daily Bulletin                                                             April 15, 2026  

Saudi inflation edges up 1.8% YoY in March 2026, mainly driven by housing 

costs 

Saudi Arabia’s Consumer Price Index (CPI) increased by 1.8% YoY in March 2026, primarily driven by a rise in the 

Housing, water, electricity, gas, and other fuels index and the personal care, social protection, and miscellaneous 

goods and services index, which increased by 3.9% YoY and 8.2% YoY, respectively. These segments contributed 

approximately 0.78 percentage points (pp) (78.2 bps) and 0.50pp (50.3 bps) to the overall CPI increase of 1.8% YoY 

in March 2026. 

The Kingdom’s CPI comprises 13 sub-indices, of which three (Food and beverages, Housing, water, electricity, gas, 

and other fuels, and Transport) carry substantial weights of 21.9%, 20.2%, and 14.5%, respectively. As a result, even 

marginal changes in these segments can have a disproportionate impact on headline inflation. In March 2026, a 

3.9% YoY increase in Housing, water, electricity, gas, and other fuels index contributed approximately 0.78pp (78.2 

bps) to the overall CPI, primarily due to its substantial weight of 20.2%. 

Following the housing index, the personal care, social protection, and miscellaneous goods and services index was 

the second largest contributor to CPI, adding approximately 0.50pp (50.3 bps), driven by a substantial 8.2% YoY 

increase in the index.  

On a MoM basis, Saudi Arabia’s CPI increased by 0.3% MoM in March 2026 compared to February 2026, driven 

primarily by higher prices across several key indices. The food and beverage division increased by 0.5% MoM. The 

housing, water, electricity, gas, and other fuels division rose by 0.2% MoM, while the restaurants and 

accommodation services division increased by 0.6%. On the other hand, the transport division declined by 0.2% 

MoM. Prices in the education, health, and tobacco divisions remained broadly stable, with no significant relative 

change recorded in March 2026. 

CPI contribution of sub-indices   

 

Annual change in CPI 

  
% D In Mar-26 vs Mar-25 

Weights 
(%) 

Impact on CPI 
bps 

Food  0.3% 21.9% 5.7 

Tobacco 0.4% 0.7% 0.3 

Clothing -0.1% 3.7% -0.5 

Housing 3.9% 20.2% 78.2 

Furnishings -0.5% 6.7% -3.0 

Health  0.4% 4.0% 1.7 

Transport  0.9% 14.5% 13.6 

Information 1.0% 5.2% 5.2 

Recreation 2.0% 3.2% 6.4 

Education 1.4% 2.2% 2.9 

Restaurants 2.2% 8.4% 18.6 

Insurance  2.1% 3.2% 6.6 

Personal Care 8.2% 6.1% 50.3 
 

 

Source: GASTAT, anbc research                                                                                                          Source: GASTAT, anbc research  
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   FLASH NOTE          SAUDI ARABIA 

Disclaimer:   

This report has been prepared on the basis of information believed to be reliable, but anb capital makes no guarantee, representation or 

warranty, express or implied, as to the accuracy, correctness or completeness of such information, nor do they accept any responsibility for loss 

or damage arising in any way (including by negligence) from errors in, or omissions from the information. 

This report has been prepared by anb capital for information purposes only and is not and does not form part of nor should be considered 

advice, recommendation, offer for sale or solicitation of any offer to subscribe for, purchase or sell any securities, nor shall it or any part of it 

form the basis of or be relied on in connection with any contract or commitment whatsoever, and any views or opinions expressed herein are 

subject to change without notice.  

This report and information contained herein, are provided for informational purpose only and does not take into consideration any investment 

objective, financial situation or particular needs of any recipient and are not designed with the objective of providing information to any 

particular recipient and only provides general information.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                       


